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Health Care Marketing
Philip D. Cooper 1994 Health Care Marketing: A Foundation for Managed
Quality builds on tradition and delivers the very latest answers to the whats, whys, and hows
of making effective marketing a reality in your health care organization. Included are
journal articles, book chapters, scholarly papers, editorials, research reports, and case
studies, all gathered here in a single timely and comprehensive source.
Dhaka University Journal of Business Studies
2008-12
Service Management
Cengiz Haksever 2013-06-11 Tie customer-driven strategies to service
operations and process management, and sharpen your focus on creating customer value
throughout your entire service organization! This comprehensive, multidisciplinary reference
thoroughly covers today's most effective theories and methods for managing service
organizations, drawing on innovative insights from economics, consumer behavior, marketing,
strategy, and operations management. Leading experts Cengiz Haksever and Barry Render provide
crucial insights into emerging service operation and supply chain topics, reinforcing key
points with up-to-date case studies. Service Management contains a valuable chapter-length
introduction to linear and goal programming and its services applications; and also addresses
many other topics ignored by competitive texts, such as: Service SCM methods and approaches
Focusing on customers and their service purchase behavior Service productivity Managing
public and private nonprofit service organizations Vehicle routing and scheduling Ethical
challenges to SCM Service Management will be an invaluable resource for senior and mid-level
managers throughout any service organization, and for students and faculty in any graduate or
upper-level undergraduate program in service management, service operations management, or
operations management
Betriebliche Kommunikationsprozesse bei Dienstleistern
Philipp Kordowich 2010-11-25 Philipp
Kordowich untersucht die Besonderheiten kundenorientierter Leistungen und zeigt Auswirkungen
für die betrieblichen Abläufe auf.
Sports Marketing
Michael J. Fetchko 2018-10-09 Highly practical and engaging, Sports
Marketing equips students with the skills, techniques, and tools they need to be successful
marketers in any sporting environment. The book combines scholarly theory with the
perspectives of those who have been actively involved in the sports business. A worldwide
range of examples from all levels of sports, as well as insider expertise, strongly ties
classroom learning to real-world practice, and assures students that the theory is relevant.
New material includes: • Expanded coverage of marketing analytics and the use of marketdriven tactics showing students how to strengthen customer relationships and maximize profits
• Greater attention to the impact of new technologies on customer relationships, such as
social media, content marketing, ticketing strategies, and eSports, ensuring students are
exposed to the latest advancements in marketing for sports • A stronger global focus
throughout the book, including several new cases from outside the U.S., as well as coverage
of international sporting organizations, such as FIFA and the ever popular English Premier
League • Six new "You Make the Call" short cases to offer opportunities for analysis and
decision making in sectors of sports marketing including sports media, experiential events,
and eSports These popular "You Make the Call" cases and review questions stimulate lively
classroom discussion, while chapter summaries and a glossary further support learning. Sports
Marketing will give students of sports marketing and management a firm grasp of the ins and
outs of working in sports.
Creating and Delivering Value in Marketing
Harlan E. Spotts 2014-11-06 ??Founded in 1971,
the Academy of Marketing Science is an international organization dedicated to promoting

and

timely explorations of phenomena related to the science of marketing in theory, research, and
practice. Among its services to members and the community at large, the Academy offers
conferences, congresses and symposia that attract delegates from around the world.
Presentations from these events are published in this Proceedings series, which offers a
comprehensive archive of volumes reflecting the evolution of the field. Volumes deliver
cutting-edge research and insights, complimenting the Academy’s flagship journals, the
Journal of the Academy of Marketing Science (JAMS) and AMS Review. Volumes are edited by
leading scholars and practitioners across a wide range of subject areas in marketing science.
This volume includes the full proceedings from the 2003 Academy of Marketing Science (AMS)
Annual Conference held in Washington, D.C., entitled Creating and Delivering Value in
Marketing.?
Strategic Marketing Management - The Framework, 10th Edition
Alexander Chernev 2019-01-01
Strategic Marketing Management: The Framework outlines the essentials of marketing theory and
offers a structured approach to identifying and solving marketing problems. This book
presents a strategic framework to guide business decisions involving the development of new
offerings and the management of existing products, services, and brands.
Services Marketing: People, Technology, Strategy (Ninth Edition)
Jochen Wirtz 2021-10-15
Services Marketing: People, Technology, Strategy is the ninth edition of the globally leading
textbook for Services Marketing by Jochen Wirtz and Christopher Lovelock, extensively updated
to feature the latest academic research, industry trends, and technology, social media, and
case examples.This book takes on a strong managerial approach presented through a coherent
and progressive pedagogical framework rooted in solid academic research. It features cases
and examples from all over the world and is suitable for students who want to gain a wider
managerial view.Supplementary Material Resources:Resources are available to instructors who
adopt this textbook for their courses. These include: (1) Instructor's Manual, (2) Case
Teaching Notes, (3) PowerPoint deck, and (4) Test Bank. Please contact sales@wspc.com.Key
Features:
Marketing Eric N. Berkowitz 2002 The fifth edition ofMarketingis the result of a detailed
and rigorous developmental process designed to provide customer value in several ways. first,
we continue to use the active-learning approach that has been the foundation of our previous
editions. Second, we have incorporated many new examples, tools and design elements that are
consistent with the learning styles for today's students. Third, we have added, deleted and
modified topics and content based on our own expertise and the advice of may knowledgeable
reviewers. Overall, the fifth edition ofMarketingrepresents our efforts to guarantee the high
quality of previous editions and to continue our tradition of growth and improvement.
Marketing: The Basics (second Edition)
Karl Moore 2009-12-04 ‘...a punchy, stripped-down
version of what marketing is all about.’ – The Times Higher Education Supplement If you have
a product you’re looking to market, or you’re seeking to learn more about the potential of
online marketing, Marketing: The Basics tells you everything you need to know about the
techniques marketers use to push their product to the ‘tipping point’. The essentials of ecommerce are explored and explained, along side more traditional marketing approaches in this
revised and updated new edition. This book: Explains the fundamentals of marketing and useful
concepts such as the Long Tail Includes an international range of topical case studies, such
as Obama’s presidential campaign, Facebook, and Google Also includes a glossary of terms,
guides to further reading and critical questions to assist further thinking and study This
lively and user-friendly introduction is perfect for professionals seeking to learn more
about subject, and recommended for sixth-form, first-year undergraduate and MBA students.
Marketing Information
Hiram C. Barksdale 1995
Principles and Practice of Marketing
Jim Blythe 2013-11-01 When you think of marketing you
may think of the adverts that pop up at the side of your screen or the billboards you see
when you're out - all those moments in the day when somebody is trying to grab your attention
and sell you something! Marketing is about advertising and communications in part, but it's
also about many other things which all aim to create value for customers, from product
research and innovation to after-care service and maintaining relationships. It's a rich and
fascinating area of management waiting to be explored - so welcome to Marketing! Jim Blythe's
Principles and Practice of Marketing will ease you into the complexities of Marketing to help
you achieve success in your studies and get the best grade. It provides plenty of engaging
real-life examples, including brands you know such as Netflix and PayPal - marketing is not
just about products, but services too. Marketing changes as the world changes, and this
textbook is here to help, keeping you up to speed on key topics such as digital technologies,
globalization and being green. The companion website offers a wealth of resources for both

students and lecturers and is available at www.sagepub.co.uk/blythe3e. An electronic
inspection copy is also available for instructors.
Lexikon Qualitätamanagement: Handbuch des Modernen Managements auf der Basis des
Qualitätsmangements
Hans-Dieter Zollondz 2019-02-11 - Das gesamte Qualitätsmanagement in
Stichworten, problemorientierten Aufsätzen und Organisationsartikeln - Inklusive den Themen:
Industrie 4.0, Smart Factory, Big Data, Coaching, Compliance Management - Mit ISO
9000:2015-Terminologie, ISO 9001-QMS, ISO 14001-UMS Im reich bebilderten Lexikon
Qualitätsmanagement liegt das gesamte erschlossene Wissen der Disziplin vor. Dem Leser dient
die Fachenzyklopädie dazu, grundlegende Bildung im Fach Qualität zu erwerben. Das Lexikon
kann als Nachschlagewerk als auch als Wissenserwerb genutzt werden. Die aktuellen Systeme des
QM und UM sind dargestellt. Das Lexikon bietet somit den Status Quo des enzyklopädischen
Wissens des Qualitätsmanagements ab und ist für Wissenschaft und Praxis gleichermaßen
relevant. Bislang wenig oder kaum beachtete Themen wie Corporate Governance, Fehlerlernen,
Ganzheitliche Produktionssysteme, Globales Qualitätsmanagement, Globalisierung,
Ideenmanagement, IT-Services, Innovationsmanagement, Performance Measurement, Q-Berufe,
Qualitätsentwicklung, Qualitätsmanagement in Schulen und an Hochschulen, Selbstorganisation,
Software-QFD und Virtuelles Qualitätsmanagement werden erstmals für das Qualitätsmanagement
zugänglich gemacht. Weit über 100 Autorinnen und Autoren aus Wissenschaft und Praxis haben an
dem Nachschlagewerk mitgeschrieben.
Professional Practice for Interior Designers
Christine M. Piotrowski 2013-08-26 This updated
edition of the most comprehensive business guide for designers covers the interior design
profession in a clear and well-organized style. From establishing a practice to managing a
project, the reader progresses through all aspects of the business, whether in a small or
large firm. The new edition includes additional information on ethics, as well as a companion
website containing sample forms and other resources. This book is recommended by the NCIDQ as
preparation for their professional registration examination.
Handbook of Service Science
Paul P. Maglio 2010-06-14 As the service sector expands into the
global economy, a new science of service is emerging, one that is dedicated to encouraging
service innovation by applying scientific understanding, engineering discipline, and
management practice to designing, improving, and scaling service systems. Handbook of Service
Science takes the first major steps to clarifying the definition, role, and future of this
nascent field. Incorporating work by scholars from across the spectrum of service research,
the volume presents multidisciplinary perspectives on the nature and theory of service, on
current research and practice in design, operations, delivery, and innovation of service, and
on future opportunities and potential of service research. Handbook of Service Science
provides a comprehensive reference suitable for a wide-reaching audience including
researchers, practitioners, managers, and students who aspire to learn about or to create a
deeper scientific foundation for service design and engineering, service experience and
marketing, and service management and innovation.
The Handbook of Technology Management, Supply Chain Management, Marketing and Advertising,
and Global Management
Hossein Bidgoli 2010-01-12 The discipline of technology management
focuses on the scientific, engineering, and management issues related to the commercial
introduction of new technologies. Although more than thirty U.S. universities offer PhD
programs in the subject, there has never been a single comprehensive resource dedicated to
technology management. "The Handbook of Technology Management" fills that gap with coverage
of all the core topics and applications in the field. Edited by the renowned Doctor Hossein
Bidgoli, the three volumes here include all the basics for students, educators, and
practitioners
The Subject is Marketing
Charles W. Lamb 2002
Arts Management
Carla Walter 2015-05-22 Arts Management is designed as an upper division
undergraduate and graduate level text that covers the principles of arts management. It is
the most comprehensive, up to date, and technologically advanced textbook on arts management
on the market. While the book does include the background necessary for understanding the
global arts marketplace, it assumes that cultural fine arts come to fruition through
entrepreneurial processes, and that cultural fine arts organizations have to be
entrepreneurial to thrive. Many cases and examples of successful arts organizations from the
Unites States and abroad appear in every chapter. A singular strength of Arts Management is
the author's skilful use of in-text tools to facilitate reader interest and engagement. These
include learning objectives, chapter summaries, discussion questions and exercises, case
studies, and numerous examples and cultural spotlights. Online instructor's materials with
PowerPoints are available to adopters.

Services Marketing Self-Portraits: Introspections, Reflections, and Glimpses from the
Experts Raymond P. Fisk 2012-03-15
International Encyclopedia of Hospitality Management 2nd edition
Abraham Pizam 2012-06-25
The International Encyclopedia of Hospitality Management is the definitive reference work for
any individual studying or working in the hospitality industry. There are 185 Hospitality
Management degrees in the UK alone. This new edition updates and significantly revises twenty
five per cent of the entries and has an additional twenty new entries. New online material
makes it the most up-to-date and accessible hospitality management encyclopedia on the
market. It covers all of the relevant issues in the field of hospitality management from a
sectoral level (lodging, restaurants/food service, time-share, clubs and events) as well as a
functional one (accounting and finance, marketing, strategic management, human resources,
information technology and facilities management). Its unique, user-friendly structure
enables readers to find exactly the information they require at a glance – whether they
require broad detail that takes a more cross-sectional view across each subject field or more
focused information that looks closely at specific topics and issues within the hospitality
industry today.
Southern Economist
2010
International Encyclopedia of Hospitality Management
Abraham Pizam 2010 The International
Encyclopedia of Hospitality Management is the definitive reference work for any individual
studying or working in the hospitality industry. This new edition updates and significantly
revises 25% of the entries and has an additional 20 new entries. New online material makes it
the most up-to-date and accessible Hospitality Management encyclopedia on the market. It
covers all of the relevant issues in the field of hospitality management from both a sectoral
level: Lodging, Restaurants/Food service, Time-share, Clubs and Events as well as a
functional one: Accounting & Finance, Marketing, Strategic Management, Human Resources,
Information Technology and Facilities Management. Its unique user-friendly structure enables
readers to find exactly the information they require at a glance; whether they require broad
detail which takes a more crosssectional view across each subject field, or more focused
information which looks closely at specific topics and issues within the hospitality industry
today.
Hotel Management and Operations, Website
Denney G. Rutherford 2002 A real-world look at
every major aspect of hotel management and operations Hotel Management and Operations, Third
Edition, helps readers to develop the wide-ranging knowledge and analytical skills they need
to succeed in today's burgeoning and dynamic hotel industry. Featuring contributions from 60
leading industry professionals and academics, this comprehensive presentation encourages
critical thinking by exposing readers to different viewpoints within a coherent theoretical
structure, enabling them to formulate their own ideas and solutions. Each of the book's nine
parts examines a specific hotel department or activity and presents a variety of viewpoints
on the duties, responsibilities, problems, and opportunities encountered there.
Multidimensional case studies challenge readers to identify the central issues in complex
management problems, understand the structure and resources of the department in question,
and find solutions that may involve other hotel resources and departments. This remarkably
well-designed learning tool: * Covers all hotel departments, from front office to finance,
from marketing to housekeeping * Links advanced theory with real-world problems and solutions
* Encourages critical thinking by presenting differing viewpoints * Features "As I See It"
and "Day in the Life" commentary from young managers * Provides a solid introduction to every
aspect of hotel management Complete with extensive references and suggestions for further
reading, Hotel Management and Operations, Third Edition, is an ideal book for university
hospitality programs and management training programs within the hotel industry.
Service Systems Management and Engineering
Ching M. Chang 2018-01-05 The ultimate
instructional guide to achieving success in the service sector Already responsible for
employing the bulk of the U.S. workforce, service-providing industries continue to increase
their economic dominance. Because of this fact, these companies are looking for talented new
service systems engineers to take on strategic and operational challenges. This instructional
guide supplies essential tools for career seekers in the service field, including techniques
on how to apply scientific, engineering, and business management principles effectively to
integrate technology into the workplace. This book provides: Broad-based concepts, skills,
and capabilities in twelve categories, which form the "Three-Decker Leadership Architecture,"
including creative thinking and innovations in services, knowledge management, and
globalization Materials supplemented and enhanced by a large number of case studies and
examples Skills for successful service engineering and management to create strategic

differentiation and operational excellence for service organizations Focused training on
becoming a systems engineer, a critically needed position that, according to a 2009 Moneyline
article on the best jobs in America, ranks at the top of the list Service Systems Management
and Engineering is not only a valuable addition to a college classroom, but also an extremely
handy reference for industry leaders looking to explore the possibilities presented by the
expanding service economy, allowing them to better target strategies for greater achievement.
Case Studies on Food Experiences in Marketing, Retail, and Events
Susanne Doppler 2020-08-21
Case Studies on Food Experiences in Marketing, Retail, and Events explores approaches for
creating ideal food shopping and consumption experiences, and the challenges food customers
face today. With a basis in literature review and theoretical background, the book
illustrates specific case studies on food shopping experiences, food consumption experience
in restaurants, and food experience and events, as well as insights on the methodological
tools adopted throughout. Topics include food and food service design, the creation of
customer loyalty through experiences, communication strategies like food promotion and event
management, and defining product positioning in a competitive environment. This book is an
excellent resource for industry professionals in the food and beverage sectors, including
those who work in marketing, communication, hospitality, and management, as well as students
studying business management, tourism management, event management, applied marketing, and
consumer behavior. Presents the challenges customers face in their away-from-home food
shopping Explains how customer food experiences can be created Contains best practice
examples of how food companies achieve a competitive advantage by creating memorable customer
experiences
Kellogg on Marketing
Dawn Iacobucci 2001-06-18
Dienstleistungscontrolling
Wolfgang Becker 2014-03-06 In der Entwicklung produktbegleitender
Dienstleistungen liegen heute auch für klassische Sachgüterproduzenten hohe Wachstums- und
Gewinnpotenziale. Entsprechend hoch ist der Bedarf an Konzepten zum Controlling von
Dienstleistungsangeboten. Der Dienstleistungsbegriff gehört jedoch zu den schillerndsten
Begriffen der BWL; es existieren vielfältige Varianten und Modifikationen. Entsprechend haben
sich zahlreiche Controllingkonzepte entwickelt, die vor dem Hintergrund eines
praxisorientierten Analyserasters dargestellt und bewertet werden. Auf dieser Grundlage
werden theoretische Perspektiven für die Weiterentwicklung der Konzepte gegeben.
Tourism and Sustainable Regional Development in Indonesia
Indonesian Regional Science
Association 2017-05-13 “... to ensure that this tourism development strategy will produce the
expected outcomes; i.e. the target aimed for by 2019, Indonesia needs to thoroughly research
its tourism development strategy, its implementation and various other aspects of the tourism
sector.” Dr. Ir. Arief Yahya, M.Sc, Minister of Tourism, Republic of Indonesia -----------UnpadPress- #Unpad #60thFEBUnpad
Winning in Service Markets
Jochen Wirtz 2016-12-09 Winning in Service Markets: Success
through People, Technology, and Strategy is the first practitioner book in the market to
cover the key aspects of services marketing and management based on sound academic evidence
and knowledge. Derived from the globally leading textbook for Services Marketing by the same
author, this book offers a comprehensive overview of extant knowledge on the topic.
Accessible and practical, Winning in Service Markets bridges the gap between cutting-edge
academic research and industry practitioners, and features best practices and latest trends
on services marketing and management from around the world.
Setting Customer Service Standards
Carol A. Singer 1994
Marketing Management in Africa
George Tesar 2018-04-27 This book focuses on strategies for
developing consumer markets in Africa using concepts and techniques from marketing,
entrepreneurship, and project management. The authors argue that entrepreneurial activity in
Africa is rapid, but limited, and requires a structured approach to drive success. Beginning
with an introductory chapter that frames the socio-economic and technological developments in
Africa, readers are introduced to the conceptual model that provides this structured approach
in four logical parts: The creative stage Entrepreneurial and enterprise activities
Understanding consumer behavior and market segments A project management-based framework.
This multidisciplinary approach is supplemented with many examples and cases from a variety
of sectors including health care, wind and solar power, and mobile technology. Through these,
readers are able to understand how the model is implemented in reality to drive innovative
economic and social development. Marketing Management in Africa will prove a valuable
companion to any student of marketing or entrepreneurship with a particular interest in
Africa.
Marketing Pharmaceutical Services
Harry Alcide Smith 1992 Marketing Pharmaceutical Services

discusses nearly every aspect of pharmacy patronage, the quintessential element of a
successful community pharmacy practice. With recent trends showing availability and quality
of both traditional and professional pharmacy services as key factors in patronage of a
pharmacy, there is a greater need for understanding types of services customers desire in
their community pharmacies. This anthology of research, gleaned from journals published over
the past decade, with helpful interpretative comments by Smith and Coons, is the most
complete resource available on marketing services. This unique volume provides data from
which practicing pharmacists can develop a service programdesigned for its patrons and
marketing strategies for promoting those services. Whether chain or independent drug stores,
managers above the store level will find practical, relevant marketing hints in this one
convenient source. Special topics covered include: defining and classifying patronage factors
and motives characterizing consumers as related to pharmacy patronage assessing
consumers'attitudes and perceptions concerning pharmacists'roles in counseling patrons on
their use of drugs, private consulting with patrons, and prescription price strategizing
marketing for special markets, such as elderly in housing communities and long term care
facilities The variety of topics covered will interest all involved in the field of pharmacy
from graduate and advanced undergraduate students and professors, to marketing and sales
specialists, especially managers in the wholesale industry.
Consumer Behaviour
Brajendra Gupta
The Promotion and Marketing of Human Resource Management
Dr. Arbab Akanda 2016-02-27 Human
resource management as an applied support business discipline is responsible for the people
management to contribute to the effectiveness of an enterprise and is also responsible for
social change through organizations that act upon society, and this is the core theme of the
book. HR must be seen as a partner to the social change, from a perspective that is wider
than oneself and the organization. From the conventional wisdom, HR exists to serve the best
interest of the organization, which cannot be argued. But the time has come where the HR
professionals have matured with the passage of time, recognized as a key player, and
acknowledged justly. The practitioner of this discipline has a responsibility toward the
society, and as core socio-organizational function it is about time, to look at the big
picture: society.
EBOOK: Services Marketing: Integrating Customer Focus Across the Firm
Alan Wilson 2016-01-16
European economies are now dominated by services, and virtually all companies view service as
critical to retaining their customers today and in the future. In its third European edition,
Services Marketing: Integrating Customer Focus across the Firm provides full coverage of the
foundations of services marketing, placing the distinctive gaps model at the center of this
approach. Drawing on the most recent research and using up-to-date and topical examples, the
book focuses on the development of customer relationships through quality service, out lining
the core concepts and theories in services marketing today. New and updated material in this
new edition include: · - New content on the role of digital marketing and social media has
been added throughout to reflect the latest developments in this dynamic field · - Increased
coverage of Service dominant logic regarding the creation of value and the understanding of
customer relationships · - New examples and case studies added from global and innovative
companies including AirBnB, IKEA, Disneyland, Scandinavia Airlines, and Skyscanner
Management and Technology in Knowledge, Service, Tourism & Hospitality
Ford Lumban Gaol
2014-04-29 Management and Technology in Knowledge, Service, Tourism and Hospitality contains
papers covering a wide range of topics in the fields of knowledge and service management, web
intelligence, tourism and hospitality. This overview of current state of affairs and
anticipated developments will be of interest to researchers, entrepreneurs and stude
Forthcoming Books
Rose Arny 2003
Proceedings of the 1988 Academy of Marketing Science (AMS) Annual Conference
Kenneth D. Bahn
2015-05-08 This volume includes the full proceedings from the 1988 Academy of Marketing
Science (AMS) Annual Conference held in Montreal, Canada. It provides a variety of quality
research in the fields of marketing theory and practice in areas such as consumer behaviour,
marketing management, marketing education, and international marketing, among others. Founded
in 1971, the Academy of Marketing Science is an international organization dedicated to
promoting timely explorations of phenomena related to the science of marketing in theory,
research, and practice. Among its services to members and the community at large, the Academy
offers conferences, congresses and symposia that attract delegates from around the world.
Presentations from these events are published in this Proceedings series, which offers a
comprehensive archive of volumes reflecting the evolution of the field. Volumes deliver
cutting-edge research and insights, complimenting the Academy’s flagship journals, the

Journal of the Academy of Marketing Science (JAMS) and AMS Review. Volumes are edited by
leading scholars and practitioners across a wide range of subject areas in marketing science.
Marketing William M. Pride 1995
Trust and Partnership
Robert J. Benson 2014-04-01 Proven methodologies to enhance business
value by exploiting the latest global technology trends and best business and IT practices
There is no doubt that a tidal wave of change is hitting the area of business technology; new
business models are forming around the cloud, new insights on how an enterprise runs is being
aided by mining massive transactional and operational data sets. Decision-making is becoming
almost prescient through new classes of data visualization, data analytics, and dashboards.
Despite the promise of technologies to make a difference, or perhaps because of it, IT
organizations face continued challenges in realizing partnerships and trust with their
business partners. While many books take on elements of these emerging developments or
address the stubborn barriers to "real" partnership, none make the practices involved fit
together in a highly effective fashion - until now. Strategic IT Management in Turbulent
Times reveals how this framework ensures that organizations make the right strategic
decisions to succeed in times of turbulence and change. Draws together authors with global
experience including the Americas, Europe, Pacific Rim, and Africa Offers a comprehensive
framework for IT and business managers to maximize the value IT brings to business Addresses
the effects of turbulence on business and IT Focuses on developing partnerships and trust
with business With practical examples and implementation guidance based on proven techniques
developed by the authors over the past twenty years, Strategic IT Management in Turbulent
Times considers the challenges facing today's enterprise, IT's critical role in value
creation, and the practical road map for achieving strategic IT management competencies.
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